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Virgin implements behavioural ads across portal

Virgin Media has embraced behavioural targeting across its portal and has appointed
behavioural targeting firm AudienceScience to collect data and create segments based
on user behaviour across its site, which includes sections like travel, shopping and
music.

Visitors will receive relevant ads based on the anonymous data collected by
AudienceScience. The firm’s tags have been implemented across Virgin Media’s site to
build audience segments. Virginmedia.com attracted 6.5 million unique users last
month, according to Nielsen.

Virgin Media said, "we’ve signed an agreement with AudienceScience to explore and
develop our audience segmentation capabilities on virginmedia.com. The solution will
enable us to deliver relevant advertising to groups interested in similar topics, such as
a haircare ad for visitors who recently searched for Britain’s Next Top Model or offers
from Eurostar for users browsing hotels in Paris."

For its television services Virgin Media is still reviewing whether to move forward with
a trial with targeting firm Phorm.
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Meo tops 0.5m subs, aims to be market leader in 2012
From Branislav Pekic in Rome

Portugal Telecom’s pay-TV service Meo has surpassed the 500,000 subscriber mark at
the end of the second quarter of 2009. According to owner Portugal Telecom net
additions during the quarter surpass 57,000.

Since launching in June 2007 Meo has managed to snatch one fifth of the pay-TV
market for Portugal Telecom. It is available on several platforms - IPTV/ADSL2+,
fibre optic and DTH (satellite). Market analysts ESER and BPI estimate that Meo will
close 2009 with 577,000 subscribers.

The CEO of Portugal Telecom, Zeinal Bava, is confident that Meo will become the
pay-TV market leader in Portugal by the end of 2011 or the beginning of 2012,
taking over the top spot from Zon Multimedia and its pay-TV unit TV Cabo. The goal,
he says, is to achieve a 30 per cent market share which is equal to around 750,000
clients.
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Strong IPTV growth forecast for Verizon, AT&T in Q3

AT&T and Verizon are expected to post double-digit IPTV subscriber growth in their
respective third quarter releases, according to Strategy Analytics. The firm estimates
that Verizon’s FiOS TV customer base will grow 12 per cent in the quarter, exceeding
2.8 million total subscribers. Meanwhile, AT&T is expected to add over 250,000 new
U-verse subs, implying a 17 per cent sequential growth rate.

A report by Strategy Analytics shows US IPTV growing to 15.5 million subscribers by
2013. This growth, however, will hinge upon the ability of Telcos to articulate the
value of IPTV: "Telcos need to go beyond trying to simply replicate the cable
experience," said Ben Piper, analyst and Director of the Strategy Analytics Multiplay
Market Dynamics service. "Content does matter, but so do features. Operators able
to optimise relevant feature sets for customers will ultimately succeed."

The total US Telco TV market, estimated at 4.6 million subscribers in Q3’09, will near
5.3 million subscribers by year-end, according to Strategy Analytics.
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Internet disconnection a clear vote loser

A YouGov poll for the Open Rights Group shows that nearly a third (31 per cent) of
UK citizens would be much less likely to vote for a party that supported Internet
disconnection for online copyright infringement. A further 13 per cent would be a ‘little
less likely’: in total, 44 per cent would be less likely to vote for a party that
supported such a policy.

Nearly three quarters (73 per cent) said if they were disconnected, they would find
their ability to use vital commercial services, such as shopping and banking,
completely disrupted or fairly harmed. Over 40 per cent said their ability to work or
gain an education would be harmed.

Jim Killock, Executive Director of the Open Rights Group said: "This poll shows people
rely on the Internet, and an overwhelming majority think that access should only
ever be withdrawn as the result of court action. Nearly a third would be much less
likely to vote for a party that supports disconnection proposals.
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Thomson teams with Live for airline TV

Thomson has signed a long-term contract with LiveTV for the development of a live
TV broadcast system for aircraft. Based on Thomson’s pioneering IPTV-based satellite
television distribution technology, the solution enables the transformation of satellite
content into video-over-IP content for distribution and viewing on individual seat back
screens. Thus, Thomson’s system enables LiveTV to offer hundreds of channels in
digital quality, as well as providing features such as electronic program guide.
Additionally, the system allows for insertion of live channels generated within the
plane, such as navigation information.

This partnership has been proven with Continental Airlines, to which LiveTV is
currently supplying DIRECTV services via Thomson’s technology.
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Sky movies free weekend pass

Sky Movies has announced a weekend of free movies allowing all Sky TV customers
to watch Sky Movies content, free of charge from 6pm on Friday the 30th of October
until 6am on Monday the 2nd of November. Sky Movies Screen 1 HD will also be
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available for the duration of the weekend giving all Sky TV subscribers the chance to
watch movies in high definition.
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Ixia acquires Agilent's N2X product line

Ixia has signed a definitive agreement with Agilent Technologies under which Ixia will
acquire Agilent’s N2X Data Networks Product Line for $44 million in cash. The
acquisition is scheduled to close on October 30th, 2009 and will include certain assets
of the N2X product line, along with its customers, sales and R&D teams.

The N2X provides testing for multiplay services, giving network equipment
manufacturers and service providers insight into quality of experience of services that
combine video, voice and data. As more multiplay services are brought to market
and consumers are increasingly looking for ‘on demand’ services, Ixia can capture
additional market share in supporting service providers delivery of this. Ixia’s product
suite, Fusion, will incorporate N2X and continue to support existing Agilent N2X
customers.
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Orca partners with AirTies on IPTV solution

Orca Interactive and AirTies have joined forces to present the first pre-integrated
wireless IPTV and Web TV solution. The solution will include Orca's RiGHTv
middleware, Orca's COMPASS, the Content Discovery solution for a personalised TV
experience, and AirTies' latest STB with its built-in support for wireless and 3D
graphics.
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Cisco: 10% of users create 60% of broadband traffic but P2P declining

About 10 per cent of the world's broadband subscribers generate more than 60 per
cent of all Internet traffic, with the average connection using about 11.4 Gigabytes of
Internet traffic per month, according to a Cisco Systems survey of more than 20
service providers. Meanwhile, the top 1 per cent heaviest global subscribers account
more than 20 per cent of all traffic.

The networking company's Visual Networking Index (VNI) Usage report represents
activity during the third quarter of 2009 aggregated from cable, wireline telco, and
mobile providers in North America, Latin America, Europe, Asia Pacific and various
emerging markets.

Globally, the average broadband connection consumes about 4.3 Gbytes of video and
other "visual networking applications" (such as social networking) per month. That's
the equivalent of approximately 1.1 hours of Internet video, according to Cisco.

Peer-to-peer traffic represented about 38 per cent of all Internet traffic, which was a
significant decrease from Cisco's earlier pilot studies that showed P2P accounting for
more than half of all bandwidth used, said Doug Webster, senior director of market
management in Cisco's Service Provider Group.

"There's been an assumption that peer-to-peer is taking up the majority of the
traffic," Webster said. "But the relative percentage of peer-to-peer is decreasing
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